
 

 

THE IMPACT OF BRAND COMMUNICATION 
ON BRAND EQUITY DIMENSIONS AND BRAND 

PURCHASE INTENTION THROUGH FACEBOOK 

 

Bruno Schivinski*, Dariusz Dąbrowski** 

 

 

 [For the full version please see the paper published in: 

 Journal of Research in Interactive Marketing (2015) 9/1 

http://www.emeraldinsight.com/doi/pdfplus/10.1108/JRIM-02-2014-0007 ] 

 

 

 

 

 

Revised: January 2015 

 

 

 

 

* Gdansk University of Technology, Faculty of Management and Economics, Department of Marketing 
bschivinsk@zie.pg.gda.pl (corresponding author) 

** Gdansk University of Technology, Faculty of Management and Economics, Department of Marketing 
ddab@zie.pg.gda.pl 


